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The advertisement refers to a means of communicating with users of goods and services to influence them. The main purpose of advertising is to convince consumers and enhances a company's reputation and image. As at the beginning of the year 2020, the advertising sector has been greatly influenced by the Corona Virus Disease 2019. Covid-19 is a world Pandemic affecting the respiratory system. It has infected over 35.5 million people with over 1.04 million casualties with America as the greatest hit of all the world’s nations (WHO, 2020).
The coronavirus disease outbreaks lead to an economic shutdown. Most business organizations, schools, government agencies were shut down to prevent the spread of the deadly coronavirus. With the economic shutdown, the biggest advertising industries such as airlines, hotels, travel services, media industry, and live sporting among others were devastated. Furthermore, closures of the border in the prevention of inter-country spreading resulted in huge decreases in advertising investments. The research according to (Taylor, 2020), shows that the stock market has been adversely crashed with the successive lockdowns being imposed. The advertising expenditure has declined dramatically at world levels, and the situation is worsening as the pandemic is still on. 
According to (Ducharme, 2020), the riskiest place one can be during the Covid-19 era is an indoor place with poor ventilation and huge numbers of people who are unmasked. The United States presidential debate provided such an incident described by Ducharme, and it turned out exactly when President Donald Trump turned positive for Coronavirus disease diagnosis. The Covid-19 restrictions provided that only 100 or fewer people could attend the debate. These restrictions have to lead to an outburst in the political advertising industry through social media advertising. The COVID-19 pandemic set rules and regulations outlines that there should be no public gatherings, disadvantaging politicians in holding rallies, and conducting their advertising for popularity.
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